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Deeper Dive



Additional Leisure

Overall, the respondents are leaning towards more leisure and recreational facilities 
that cater to all age groups, with a focus on children and teenagers. They seek to 
utilise the space in a way that complements the existing leisure centre and enhances 
the appeal of Helensburgh for both residents and visitors.  

The majority of responses suggest that any development should preserve the natural 
beauty of the area, avoid obstructing views, and provide well-designed architectural 
elements that can contribute positively to the town's image.



Additional Leisure
Indoor multi-activity facilities: A significant number of responses emphasise the need for a facility that caters 
to various age groups, providing activities such as soft play, bowling, roller rinks, trampolining, and indoor sports 
like football or badminton. 

Entertainment venues: Respondents have shown interest in establishments like bowling alleys, roller discos, ice 
skating rinks, and indoor climbing walls for teenagers and families. There is also interest in facilities that could 
host birthday parties and club events. 

Outdoor activities: Many respondents are in favour of creating more outdoor recreational spaces, including play 
parks, skate parks, bike pump tracks, and putting greens. These spaces would serve both locals and tourists and 
could feature seating areas for parents and spectators. 

Community and arts spaces: Several responses suggest creating spaces that can accommodate community 
events, pop-up displays, and local artisan studios. There is a desire for versatile facilities that can be used for 
various purposes throughout the year. 

Retail and food establishments: Some respondents express the need for additional supermarkets, fast-food 
chains, or small retail units, which could potentially bring more revenue to Helensburgh and prevent locals from 
traveling to other towns for shopping and leisure.



Community Facilities
The respondents have expressed a strong preference against retail development in 
the area, including supermarkets.  

Instead, they suggest a variety of leisure and community facilities, such as play areas, 
skateparks, seating areas, green spaces, and activity centres for young people.  

Many also emphasise the importance of preserving the waterfront view and 
developing the space in an environmentally friendly and aesthetically pleasing way.  

There is a desire to create a space that benefits both residents and tourists, while also 
supporting local businesses.



Community Facilities
Opposition to retail development: The respondents have a strong preference against retail developments and supermarkets. They 
believe these would negatively impact existing businesses and detract from the area's beauty. 

Leisure and community facilities: Many respondents suggest various leisure and community facilities such as play areas, skateparks, 
seating areas, and activity centres for young people. These suggestions highlight the respondent’s desire for spaces that cater to 
different age groups and interests. 

Preserving the waterfront view: A recurring theme among the responses is the importance of preserving the waterfront view. 
Respondents want to ensure that any development is low-level and does not obstruct the scenic views. 

Environmentally friendly and aesthetically pleasing development: The respondants emphasises the importance of developing the 
space in an environmentally friendly and aesthetically pleasing manner. They suggest using green spaces, landscaping, and sustainable 
materials to achieve this goal. 

Benefits for residents and tourists: Many responses express a desire for the development to be beneficial to both local residents 
and tourists. They believe that creating a welcoming and attractive space will boost tourism and support local businesses. 

Support for local businesses: By creating a space that draws in visitors and locals, respondents hope to support existing local 
businesses, as opposed to introducing new retail outlets that may compete with them. 

Addressing the needs of young people: There is a focus on providing facilities and activities for young people, such as skateparks, 
soft play areas, and recreational centres. The community recognises the importance of engaging and supporting the youth in the town.



Large Retail
There is a perceived lack of affordable shopping options in Helensburgh. Many people in 
the community are concerned about the high cost of living and the limited choices for 
grocery shopping. As a result, a considerable number of residents are traveling to nearby 
towns like Alexandria and Dumbarton to access more affordable shopping options. 

There is also an interest in diversifying the retail options available in the town. Some 
respondents mentioned the need for clothing stores for adults and children or non-food 
retail development. A few people suggested that more retail options would increase foot 
traffic in the town, potentially benefiting local businesses. 

Lastly, it is important to note that while a significant number of respondents expressed a 
preference for affordable supermarkets like Aldi and Lidl, others mentioned the desire for 
higher-end shops like M&S. This indicates that there is a demand for a wider variety of 
shopping options that cater to different segments of the community.



Local Retail
Respondents seem to prioritise local businesses, unique retail options, and spaces for 
community gatherings and outdoor activities.  

There is significant opposition to large supermarkets or chain stores in the prime 
waterfront location.



Local Retail
Many people advocate for small, eco-friendly artisan huts or individual retail shops, with a focus on supporting local businesses and artists. 

A desire for more retail outlets catering to the needs of young people and providing a wider range of choices. 

Concerns about the viability of the pier and the need to improve it. 

Opinions against a large supermarket or chain stores, preferring smaller, unique shops. 

Suggestion for a hybrid space or indoor marketplace to encourage community gatherings and support local businesses. 

Call for stimulating and interesting retail options, such as bookshops, artisanal fashion, and design stores. 

Interest in providing facilities for young people, like a skatepark or similar activities. 

The idea of having outdoor seating facilities for local bars, restaurants, and cafes. 

Emphasis on keeping Helensburgh local and supporting community-oriented businesses. 

Suggestions for a sports and outdoor activities retail unit to support the active lifestyle in the area. 

Mixed opinions on the existing skatepark - some want it removed, while others want it to be improved. 

Opposition to having a large supermarket like Lidl, Aldi, or B&M in the prime waterfront location. 

Support for a mix of community and small retail uses with activities for families and preserving green spaces for relaxation.



Other Suggestions
Parking for coaches who bring revenue generating visitors to our town. If we truly want to support our independent retailers, we 
need to actively welcome, and cater for, coaches and touristsTo be left empty for potential short term let for events
Free parking
Free parking. Space for open air markets. Local businesses. Open air pool
PREMIER INN
Both a discount supermarket and soft play centre for kids
Free parking
Car park
Hotel
Large hotel
All of the above
Hotel
Additional vehicle parking
Keep it low, so no building, but maybe an outdoor activity like minigolf (teenagers), playpark (children), jeu des boules (elder)
Part retail and part office space
Additional car parking
Hotel
Bus Terminus, with sufficient parking for local bus operators and visiting coaches
Restoring the parking that has been lost due to new development. So drivers return to parking in the carpark & not on the 
pavements outside my home.More parking and bus bays.
Car park/ leisure facilities absolutely no building
Access for shipping vessels to visit and bring revenue to the town!



Other Suggestions

Parking for coaches who 
bring revenue generating 
visitors to our town. If we 
truly want to support our 
independent retailers, we 
need to actively welcome, 
and cater for, coaches and 
tourists

The town is not well served 
with hotel space and a 
Premier Inn would have a 
high occupancy and bring 
business to the town centre 
cafes and restaurant as this 
chain often does not have 
dining in the hotel.

Repair the pier! Bring 
visitors back to 
Helensburgh and the 
Waverley. Cruise liners 
from Greenock could send 
tenders over too.
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1. Young People First



Young People First

Please value youth 
community more. They 
have been left with not 
much to do.

I think Helensburgh really 
needs some sort of facility 
that teens can go to (instead 
of drinking and breaking 
bottles up in Hermitage 
Park!). They need 
something to do and 
somewhere to go where 
they can have fun, but 
would also be supervised.

Helensburgh needs leisure 
facilities in addition to the 
leisure centre. The 
skatepark should be 
comprehensively updated to 
provide a high quality 
experience.



2. People want choice
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People want choice

There is a huge number of 
people from Helensburgh 
currently visit Aldi in 
Alexandria and lidl in 
Dumbarton one of these 
and perhaps a leisure 
element would please very 
many people.Fingers 
Crossed.

The town needs to have 
more affordable options for 
young families. We as a 
family earn above average 
for our age but we still 
travel out of town every 
week to complete our food 
and household shopping to 
gain better value for money. 
This could be £400 a month 
that the town is missing out 
on from every family that 
shops elsewhere.

Aldi, inexpensive shop to 
cater for all people in the 
community. There are many 
people on high incomes and 
many on low incomes, 
affordable shops like Aldi 
will cater all not M&S.



Themes overview

Any development on the waterfront site should have its focus firmly on the young 
people of Helensburgh and how we can make the town a better place for them. 

While a large retail site on the waterfront isn’t desirable, people are looking for a 
cheaper retail option that could be placed elsewhere in the town. 



People want choice

Source:  Which? Supermarket price comparison 

https://www.which.co.uk/reviews/supermarkets/article/supermarket-price-comparison-aPpYp9j1MFin


Top Line Results

Additional leisure development

Community facilities

Large retail development (M&S, Aldi, etc)

Other

Local retail development

0% 12.5% 25% 37.5% 50%

5%

3%

26%

26%

41%

n=1025


